
 

  
 

 

 

 

http://readersinsight.net/JMI
https://doi.org/10.31580/jmi.v10i3.2830
http://creativecommons.org/licenses/by/4.0/


 
 

 

 

0

50

100

150

200

250

300

350

2012 2013 2014 2015 2016 2017 2018 2019
Year

Enrollement Data

Enrollement-Muzaffarabad

Enrollement-Kotli

Enrollement-Mirpur



 
 

 

Personal Factors 

• Perceived Usability 

• Perceived Value  

• Outcome Expectation 

• Utilitarian Value 

Environmental Factors 

• Confirmation 

• Information Quality 

• System Quality  

• Service Quality 

Satisfaction 
Online Leaner’s Intention 

to Continue (OLIC) 2009 
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