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ABSTRACT

The purpose of this study is to explore excessive selfie uploading behavior on social media sites
among young women and its negative effects on women concepts related to their self and body
image. Researches reveals that excessive selfie posting behavior among young women enhances
self-objectification behavior. They spend a lot of their time and energy in taking and posting selfies,
in editing their selfies just because of the factor to look beautiful and to get more likes and comments
under their posts, and to meet the thin ideal beauty standards of social media, they are continually
trying to present their self's in manners that are perfect in every expect. On the other side these
activities are disturbing their academic performances and their mental health as well. These activities
also affect their interpersonal relationships with their families. A purposive sample of 450 women was
taken from different areas of Sialkot, Pakistan from which 200 were screen out who fall on borderline
according to the scoring criteria of selfitis behavior scale. A self- developed demographic sheet was
administered along with Selfitis behavior scale (Balakrishnan & Griffiths, 2017), Objectified Body
Consciousness Scale (McKinley & Hyde, 1996) and Body shape questionnaire (Evans & Dolan, 1993) was
used. For data analysis, Inferential statistics, Pearson product moment correlational was used to
assess the relationship and Multiple regression and T-test was used to compare different variables
through SPSS (V-22). Results showed significant positive relationship of overall SBS score with self-
objectification and body image dissatisfaction (p<.000, p<.000). moreover, the results of Pearson
product moment correlational also shows significant correlation with overall SBS scores with self-
objectification and body image dissatisfaction (r<.423** r<.616*). As in Pakistan there are limited
researches on these variables and the way we pair up selfie posting with body image dissatisfaction
and self-objectification together. Findings of this study provide awareness about how social
networking sites are promoting selfie posting behavior among women of Sialkot, Pakistan. which is
further leading them towards self-objectification and body image dissatisfaction. It also provides a
rough estimate about the intensity of this problematic behavior among women of Sialkot, Pakistan.
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1. INTRODUCTION

Over the past few years, social media use (SMU) has gained attention due to growing
concerns about its potential implications on mental health, particularly among adolescents
as well as young adults (Karim et al., 2020). Between the ages of 17 and 25, adolescence and
young adulthood are crucial developmental periods that are marked by significant
psychological, physical, neurological, behavioural, and social changes (Paus et al,, 2008;
Wood et al, 2018). These changes take place in tandem with exposure to a variety of
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sociocultural factors, such as comparisons of appearance, bullying, and social exclusion,
which frequently perpetuate body dissatisfaction and are a reliable indicator of eating
disorders and other mental illnesses (Prnjak et al, 2021). Now a days Social media has
become an important part of people’s daily life, especially among young people (Anderson
& Jiang, 2018). For instance in China, in 2018 there were 673.5 million social media users,
which is the highest number in the world and has been predicted that will increase in the
next 5 years (Statista, 2022).

Sharing selfies and viewing photos and selfies of others on SNSs have been identified as a
problematic behaviour that leads towards body image dissatisfaction and self-
objectification (Cohen et al,, 2017). However, selfie-taking is not limited to just taking a
photograph. It also includes the editing of photos under its umbrella including (colour and
contrast, and the addition of other effects before uploading) the addition of photo editing
apps further popularized and enhanced selfie-taking behaviour, among teenagers and
young adults.

The excessive involvement in photo activities on Facebook and Instagram was associated
in manifesting thin ideal attributes and body inspection, thus supporting the sociocultural
and objectification theories of media and body image (Fredrickson & Roberts, 19973;
Thompson et al, 1999). Users of social networking sites have been observed posing for,
selecting and even editing selfies to confirm to thin ideals before putting them online to
be judged by their peers (Chae, 2017, Chua & Chang, 2016, Fox & Vendemia, 2016)

Body surveillance, the persistent observation of the body's looks, is a behavioural
manifestation of self-objectification that adds to women's susceptibility to eating disorders
(Moradi & Huang, 2008).

Body image concerns and binge eating disorders may be exacerbated by social media
selfie behaviors. Women's everyday interactions with sexual objectification perceptions,
such as publicity to media representations of female body parts and interpersonal clashes,
socialize women to internalize an observer's perspective about their own bodies as objects
to be investigated, according to Objectification Theory (Fredrickson & Roberts, 1997b).

Meier and Gray (2014), found that body image issues and self-objectification in women is
linked with picture activities on social media rather than their general use. Another study
found that selfie sharing, specifically photo investment and alteration was linked to body
dissatisfaction, food constraints, and thin ideal internalization. Photo investment refers to
the effort and attention involved in picking selfies to post on SNS, whereas photo
manipulation refers to the modification of the appearance of selfies before uploading
(MclLean et al., 2015).

Body dissatisfaction is a negative perceptual factor related to body image. Typically,
dissatisfaction means a perceived inconsistency between an individual's current body and
ideal body that instigate negative emotions related to body shape (Heider et al., 2018). There
are two poles of body satisfaction: continuum of body image disturbance, in this a person
is satisfied with some areas of his body and dissatisfaction, an individual is completely
dissatisfied with his body .
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Social networking sites are mostly appearance-focused on which users post their selfies
and photos in which they think they are looking good and attractive, by the use of different
filters or digital editing tools (Cohen et al,, 2017). As a result, most of the pictures that are
shown on social media are idealized and unrealistically attractive (Holland & Tiggemann,
2016). Given these trends, it is not surprising that multiple meta-analyses (Huang et al., 2020;
Mingoia et al,, 2017; Saiphoo & Vahedi, 2019) have discovered unfavourable impacts of social
media use on body image. The use of social media and self-objectification have also been
linked in a number of research involving samples of teenage girls (Markey & Daniels, 2022;
Tiggemann & Slater, 2013, Tiggemann & Slater, 2014; Zheng et al., 2019). Several research has
diagnosed sizeable body and weight dissatisfaction amongst women and girls, with social
media serving as a critical catalyst for those concerns (Brown & Tiggemann, 2016; Holland
& Tiggeman,2016). Social media offers the risk for social comparison, similarly to
acknowledgment to unrealistic allure expectations, body dissatisfaction is probably to
result from not unusual place use (Fardouly et al,, 2017; Tiggemann & Slater, 2013; Want &
Saiphoo, 2017). Social media gift infinite idealized pics of skinny, lean/tone, beautiful, photo-
shopped females, and the ‘skinny ideal’ and ‘athletic ideal’ are expressed as a natural,
attractive, and doable body type for each woman (Kim & Chock, 2017; see also Meier & Gray,
2014).

Several correlational studies found that excessive selfie posting behaviour and excessive
exposure of social media is strongly linked with body image dissatisfaction and self-
objectification. Studies on pre-teenage girls and students of high school found that
Facebook and Instagram users exhibit great desire for thinness, assimilation of thin ideal
beauty standards, body shape examination, self-objectification and physical looks
evaluation than non-users (Tiggemann & slater, 2014).

Images and videos of young ladies and girls that are viewed by millions of people each day
on SNSs are frequently used in media to propagate standards of physical appearance.
Sexual objectification is when material is excessively manipulated and emphasises the
importance of an idealised sexy physical appearance over other qualities of human value.
(Deighton-Smith & Bell, 2018; Ghaznavi & Taylor, 2015; Talbot et al.,, 2017; Tiggemann &
Zaccardo, 2018; Wick & Harriger, 2018).

Urge to be Popular Self-Objectification
Selfie Posting behavior Body Image Dissatisfaction

Fig.1. Conceptual Model of selfie posting behavior their body dissatisfaction due to self-
objectification

These statistics clearly shows how social media and the concept of selfie posting is getting
prevalent among our young generation how baldy it is effecting their concept of body
image and promotes body image dissatisfaction and self-objectification in them. The
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purpose of current study is to find out this problematic behaviour among women of Sialkot
and if these behaviours exists what was their prevalence so that we will identify how badly
this problematic behaviour is affecting our young generation and leading them towards
different mental disturbances. The significance of our research is that there are very limited
researchers on this problematic behaviour in Pakistan especially in Sialkot.

2.1. OBJECTIVES

1. Toexamine the connection of selfie posting behavior and body image dissatisfaction
among young women in Sialkot.

2. To explore the connection of selfie posting behavior on social networking sites with
self-objectification behavior among young women.

3. To explore the occurrence of self-objectification and body image dissatisfaction
among young women.

2. HYPOTHESES

1.  There would be a strong association between selfie posting on social networking
sites, self-objectification and body image dissatisfaction among young women.
2. Selfie posting behavior on social networking sites would negatively affect women

concept about their body image.
3. Self-Objectification would increase body image dissatisfaction among women.

3. METHODOLOGY

3.1. RESEARCH DESIGN

A cross-sectional research design was used in the current study to check selfie posting
behavior, self-objectification and body image dissatisfaction among women.

3.2. SAMPLE

A purposive sample of 200 women was recruited from different settings of Sialkot, Pakistan
for data collection during (February-May 2022). The sample were consisted of 200 women
and their age range was 13-29 years. They belong to rural and urban areas. They are from
both public and private institutions.

3.3. INCLUSION AND EXCLUSION CRITERIA OF THE PRESENT STUDY

1.  Women between age ranges of 13-29 was included and age below 13 and above 29
was excluded.
Women from both rural and urban areas were included.

Women from both public and private institutions were included.

Women who regularly take selfies and post selfies were included.

Those were included in our sample whose scores were above 40 (Borderline).
Those were excluded whose score would be below borderline (40).

NN W

Women who either use filter/don’t use filter would be included.
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3.4, MEASURES

3.4.1. Selfitis behavior scale (SBS Balakrishnan & Griffiths, 2017)

Selfie posting behavior was assessed by using Selfitis Behavior Scale (SBS) which was
developed by Balakrishnan and Griffiths. It contains 20 items with a Likert type scale of 5
points and its range is 1 (Strongly Disagree) and moving towards 5 (Strongly Agree). This
scale comprises of six factors these are environmental enhancement, social competition,
attention seeking, mood modification, self-confidence, and social conformity. Total score of
SBS ranges from 20-100. This was further categorized as borderline, acute and chronic
selfitis with score ranging 40-60, 60-80, and 80-100 respectively. The internal consistency
coefficient of the measurement tool was calculated to be .94 for the total score, .91 for PES,
and .93 for NEP.

3.4.2. Objectified Body Consciousness Scale (OBCS, McKinley & Hyde, 1996)

Self-objectification was assessed by using Objectified Body Consciousness scale (OBCS)
which was developed by McKinley and Hyde (1996). The OBCS is a 24 item Likert type scale
having three subscales of body shame, body surveillance, and body control. Its range is 1
(Strongly disagree) moving towards 7 (Strongly agree) and NA being if they never
experience the particular situation. It was scored by summing the participant responses
with each subscale consisting of 8 items. Each scale score range was between 0-56. The
internal reliability for the body shame subscale was 0.75. The internal reliability for the body
surveillance subscale was 0.89. The internal reliability for the body control subscale was
0.72. The higher the score, the more the person is said to experience that particular
subscale.

3.4.3. Body shape questionnaire (Evans & Dolan, 1993)

Body shape questionnaire was used to measure the body image dissatisfaction which was
developed by Evans and Dolan (1993). It contains 16 items with a Likert type scale of 6 points
range between 1 (Never) and moving towards 6 (Always). Add up the scores on the item. Its
equivalent is on the full BSQ by multiplying the score on the 16 item version by 34/16. The
overall score range is between 34 to 204. BSQ was classified as no concern with shape (less
than 80), mild concern with shape (80 to 110), moderate concern with shape (111 to 140), and
marked concern with shape (over 140). The BSQ-16 showed excellent reliability (Cronbach’s
alpha =0.90), consistent with the previous studies and its one dimensional structure
reached an acceptable adjustment (CFl = 0.95 and RMSEA = 0.05).

3.4.4. Statistical Analysis

For data analysis, descriptive statistics, was used for Inferential statistics, Pearson product
moment correlational was used to assess the relationship and Multiple regression was used
to assess the different variables and T-test was applied for mean differences through SPSS
(V-22).
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3.4.5. Procedure

Initially the research synopsis was accepted by the Departmental Research Committee
(DRC) of the Department of Psychology, GC Women University of Sialkot. Thereafter
approval was obtained from the university official to conduct thesis for research and data
collection. After that the scales were selected and the authors permission was taken, then
the participants responses was collected from the different settings of Sialkot, Pakistan.
Consent form, Demographic sheet, Selfitis behavior scale (Balakrishnan & Griffiths, 2017),
Objectified Body Consciousness Scale (McKinley & Hyde, 1996), Body shape questionnaire
(Evans & Dolan, 1993) were included for data collection forms. The data was gathered from
different settings of Sialkot, Pakistan through questionnaires.

Participants willingness was taken into account and informed consent was attained from
all participants during the research data collection. Participants first informed about the
purpose, benefit and risk involved in the study. Once they have decided to be the part of
the study by giving their consent, a questionnaire was shared to gather personal
demographic information and other tools to measure Selfie Posting Behavior, Objectified
Body Consciousness and Body Image Dissatisfaction. clear instructions were given to
participants clearly on the form at the top of the section on how to complete the list of
guestions.

3.4.6. Ethical Considerations

First of all, approval of synopsis would be taken from Departmental Research Committee
(DRC). Further, for conduction of research, and for necessary requirements permission
would be taken from authorities of the university to conduct the research thesis.
Permission to use the scales in the study would be taken from the authors of the scales. All
ethical guidelines were practiced throughout the research course and progression.
Through written consent form, willingness of the participants was obtained to participate
in the current study. Participants was explained about the purpose, nature and procedures
of the study. They were assured that their information would be kept confidential and were
used only for academic purposes. And the participants were given the right to withdraw at
any stage of the studly.

4. RESULTS

This part grants the core statistical results and interpretations of the existing data. In order
to analyze the data, Pearson product Moment Coefficient of correlation and independent
sample t test method were used in SPSS V.22.

Table 1. Pearson product moment of coefficient correlation analysis of Selfitis behavior,
objectified body consciousness and body shape among women.

Variables 1 2 3

Selfie posting behavior _

Self-Objectification 423** _

Body image dissatisfaction 616** 578** _
**n, N=200
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Note: From the table above, it can be observed that SBS and OBCS have a significant
positiverelationship (.423**) in women, whereas SBS and BSQ have a significant positive
relationship (.616™) in women. Furthermore, the analysis reveals that OBCS and BSQ also
have a significant positive relationship ((578*).

Results showed strong association between selfie posting on social networking sites, self-
objectification and body image dissatisfaction. Thus, Hypothesis 1 was supported.

Results also showed that selfie posting behavior negatively affected women's concept
about body shape and self-objectification increases dissatisfaction among women. Thus,
Hypothesis Il and Ill also supported.

Table 2. Correlation of scales and subscales

Variables M SD 1 2 3 4 5 6 7 8 9 10 n 12
Selfie Behaviour

Scale

Env. 1546 2166 - 069 18 035 -061 -038 .339* -010 261" -035 .393%* 498*
Attention 9.055 2729 - - 300% -046 109 295%* 616" -040 130 -066 290** 549*
Social 261 2817 - - - 067 .089 202* 638 -042 100 067 .422% 459%
Mood 10.46 2451 - - - - 181 -037 .390% -023 -048 .030 .076 .019
Self 9.790 2506 - - - - - 042  442%* 086 -076 -.009 -004 .090
Subjected 9.470 2506 - - - - - - 509** -027 -013 .040 .06l o1+
SBS

Objectified Body 66.85 7.478 - - - - - - - -023 N7 01 423 6Gle**
Consciousness

Scale

Surveillance 30.41 5932 - - - - - - - - 041  -059 -045 .023
Body shape 3131 5841 - - - - - - - - - -.001 .195% 218**
Control 1361 3721 - - - - - - - - - - 657* 0690
OBCS 66.04 74.021 - - - - - - - - - - - 578*
Body shape 1209 1316 - - - - - - - - - - - -

questionnaire

Note: The above table shows correlation between scales and subscales. The environmental
enhancement subscale has no correlation with attention, social and mood. There is positive
relationship between env, SBS, body shape, OBCS and BSQ. There is negative relationship
between env, self, surveillance and control. The attention seeking subscale has positive
correlation with social, self, sub, SBS, body shape, OBCS and BSQ. There is negative
correlation with attention, mood, surveillance and control the social comparison subscale
has positive correlation with social, mood, self, sub, SBS, body control, OBCS and BSQ and
negatively correlated with surveillance. The mooed modification subscale has positive
correlation with self, SBS, control, OBCS and BSQ and negative correlation and negative
correlation with sub, surveillance and body. The self confidence subscale has positive
correlation with sub, SBS, surveillance and BSQ and negative correlation with body control
and OBCS. The subjective conformity subscale has positive correlation with SBS, control,
OBCS and BSQ and negative correlation with surveillance and body. SBS has positive
correlation with body OBCS and BSQ and negative correlation with surveillance. The
surveillance subscale has positive correlation with body and BSQ and negative correlation
with control and OBCS. The body shape subscale has positive correlation with OBCS and
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BSQ and negative correlation with control. The control subscale has positive correlation
with OBCS and BSQ. The OBCS scale has positive correlation with BSQ.

Table 3. Regression Analysis

k Self-Objectification Body Image Dissatisfaction
Variable
B (SE) P B (SE) P
Selfie Posting behaviour .39(.00) .003 1.08(.099) .002
Constant 39.48(4.06) 48.44(6.6)
R2 179 379

5. DISCUSSION

In present research, findings have illuminated the role of excessive selfie posting behavior
in causing body image dissatisfaction and self-objectification among women in Sialkot.
This study is designed to quantitatively analyze the relationship of body image
dissatisfaction and self-objectification with selfie posting behavior.

The first hypothesis H1 of the present study that there would be strong association between
selfie posting on social networking sites, self-objectification and body image dissatisfaction
among women. The results of current study showed that there has been a moderate
correlation and association between selfie posting behavior, self-objectification and body
image dissatisfaction among women.

Results are consistent with objectification theory and it is clear that women who take selfies
manifested greater state self-objectification than women who took pictures of objects.
Thus, It has been observed that correlations exist between selfie behaviors and self-
objectification in many studies (Veldhuis et al.,, 2020; Wang et al., 2019). It provides two
important pieces of information. First, selfie posting, self-objectification and body image
dissatisfaction are connected with each other in other words they have a connection
between them and are interconnected. Second, is despite other factors of importance
people who post excessive selfies on image based social networking sites reported body
image dissatisfaction and are ignoring all other positive sides of their self-image and body
shapes. So we can say that there is an association between selfie posting, self-
objectification and body image dissatisfaction among women based on our results.

The findings of the current study are consistent with past researches in which researchers
found that a moderate correlation exists between selfie posting behavior, self-
objectification and body image dissatisfaction among women (Tiggemann & Zaccardo,
2018). Also, the current widespread use of social media platforms for interaction between
active users/creators of visual content (no longer only between users with viewing rights)
offers a new and easy means for self-objectifying experience and increasing objectified
body awareness (Boursier et al,, 2020; Caso et al.,, 2019; de Vries & Peter, 2013; Manago et al.,
2015), based specifically on female body dissatisfaction (Casale et al., 2019).

A significant positive relationship was detected between selfie posting behaviour and body
image dissatisfaction among women with regard to present results hence hypothesis H2
that Selfie posting behavior on social networking sites would negatively affect women
concept about their body image is supported by these findings in this way that increase in
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selfie posting behaviour decreases women satisfaction regarding their bodies and they
become dissatisfied with their body shapes. Given the growing considerations regarding
the damaging impacts of selfie activities on young women's body image (Mills et al., 2018),
these findings are especially significant. Researches also state that the satisfaction level of
women might be affected by their preferred selfie taking app. According to earlier studies,
young women's body image is negatively impacted by exposure to Instagram selfies.
(Chang et al,, 2019; Wang et al,, 2019; J. Yang et al., 2020).

Findings are also consistent with Social comparison theory” (Festinger, 1954) according to
that all people have natural tendency to compare themselves with others this process is
called self-evaluation process. Instagram users who have a high need for popularity may be
more likely to care about the comments others leave on their selfies, which may make
them less open to the benefits of those comments than users who have lower needs for
popularity. People with a low need for popularity, however, might not be overly concerned
with other people's opinions or feedback. They might upload selfies to maintain their self-
worth by highlighting appealing aspects of their appearance rather than trying to get a lot
of attention from others. Therefore, uploading selfies online may be a helpful technique for
people who don't need to gain notoriety to boost their self-esteem, which will help them
feel better about their bodies (Kim, 2020). Researchers have proposed that limiting SMU
may reduce users' participation in negative social comparisons and ideal body
internalisation, thereby facilitating improvements in appearance and weight-related
esteem (Fardouly et al., 2015; Hogue & Mills, 2019; Jarman et al,, 2021, Marengo et al., 2018;
Tiggemann et al.,, 2018). For instance, a recent study indicated that the relationship between
Instagram use and body dissatisfaction among young females was totally mediated by
upward social comparison with social media influencers (Pedalino & Camerini, 2022).

Consequently, the H3 that self-objectification would increase body image dissatisfaction
among women, has been proved by statistical results of the present study that these
variables have moderately correlate with each other as According to "Objectification
Theory" (see also Fredrickson & Roberts, 1997), women's daily encounters with sexually
objectifying experiences, such as media representations of female bodies and
interpersonal interactions, socialize women to understand and accept a person's
perception of their own body as things to be judged. Women are taught that "looks" are
important and that how others perceive them affects how they are treated. According to
the theory of objectification, women might assume a "third person" perspective of
themselves to influence how others treat them. (see also Fredrickson & Roberts, 1997).

5.1. IMPLICATION OF STUDY

Findings of this study provide awareness about how social networking sites are promoting
selfie posting behavior among women of Sialkot, Pakistan. which is further leading them
towards self-objectification and body image dissatisfaction. Our young generation
especially young women are becoming mentally disturbed they are always in extreme
tension related to their body image and are dissatisfied about their physical appearances
and they spend a lot of their time and energy in taking and posting selfies, in editing their
selfies just because of the factor to look beautiful and to get more likes and comments
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under their posts, and to meet the thin ideal beauty standards of social media. It also
provides a rough estimate about the intensity of this problematic behavior among women
of Sialkot. The study has beneficial implication for women, researchers and mental health
professionals to provide psycho education and counselling in these areas.

6. CONCLUSION

Data analysis, results and discussion permits a conclusion that finely summarizes the
purpose and findings of present research. Selfie posting behavior, self-objectification and
body image dissatisfaction are those factors of psychology that are rarely studied in
Pakistan in combination with each other and therefore this research illustrates a new
insight for the research by presenting empirical support for its incidence in city Sialkot,
Pakistan. Findings reveal that there is significant positive correlation between selfie posting
behavior, self-objectification and body image dissatisfaction among women. But several
different factors including socio cultural background, societal beauty standards, preferred
selfie taking app effects the association level between these variables. People who uses
snap chat and Instagram filters are observed to be lee dissatisfied with their bodies as
compared to those who uses original cameras for selfie taking. Moreover, the findings of
research indicate that 79% of women in current sample are on acute level of excessive selfie
posting behavior according to the selfitis behavior scale categorization. Furthermore,
findings indicate that a negative correlation exist between selfie posting and women’s
concept about their self-image and body. Findings also illustrates that body image
dissatisfaction would increase self-objectification behavior among women.

6.1. LIMITATIONS AND RECOMMENDATION

The study contains quantitative research. For further research it is recommended to do a
qualitative research on selfie posting behavior, self-objectification and body image
dissatisfaction among men and women. Boundaries can be implemented while
generalizing the findings that only women of age 13 to 29yrs were chosen as participants
of the current study it is recommended for future studies to add women above age of 29 in
their studies. The current study only consider women as participants and men were not
included in sample. It is recommended to for future studies to add men along with women
in their sample to see gender differences. In the present study all the data is collected from
different areas of Sialkot city. It is recommended for future studies to gather data from
different cities of Pakistan for a more generalized study.

Author Contributions:

Conceptualization, AK. and MQ.; methodology, AA; software, AA; validation, AK, M.Q, AA and R.M.;
formal analysis, A.A investigation, A.K,; data curation, M.Q; writing—original draft preparation, AK,
writing—review and editing, A.A;A.KM.Q visualization, R.M.; supervision, M.Q. ;All authors have read
and agreed to the published version of the manuscript.

Funding:

This research received no external funding.

JVII 5



Journal of Management Info. Vol. 9 No. 4

The study was conducted according to the guidelines of the Declaration of Helsinki and approved by
the Institutional Review Board (or Ethics Committee) of Government College Women University,
Sialkot, Pakistan (protocol code D/GCWU/SKT/DERC/22/002 and date of approval (1-03-22).

Institutional Review Board Statement:

N/A

Informed Consent Statement:

Informed consent was obtained from all subjects involved in the study.

Data Availability Statement:

Data can be provided on request.

Acknowledgments:

| would like to acknowledge the institutional support fromm Government College Women University,
Sialkot, Pakistan.

Conflicts of Interest:

There is no conflict of interest.

References

Anderson, M., & Jiang, J. (2018). Teens, social media & technology. Pew Research Center. Retrieved
from https://www.pewresearch.org/internet/2018/05/31/teens-social-mediatechnology-
2018/

Boursier, V., Gioia, F., & Griffiths, M. D. (2020). Objectified Body Consciousness, Body Image Control in
Photos, and Problematic Social Networking: The Role of Appearance Control Beliefs.
Frontiers in Psychology, 11. https://doi.org/10.3389/fpsyg.2020.00147

Balakrishnan, J., & Griffiths, M. D. (2017). An Exploratory Study of “Selfitis” and the Development of the
Selfitis Behavior Scale. International Journal of Mental Health and Addiction, 16(3), 722-736.
https://doi.org/10.1007/s11469-017-9844-x

Brown, Z, & Tiggemann, M. (2016). Attractive celebrity and peer images on Instagram: Effect on
women's mood and body image. Body Image, 19(19), 37-43.
https://doi.org/10.1016/j.bodyim.2016.08.007

Casale, S., Gemelli, G, Calosi, C., Giangrasso, B., & Fioravanti, G. (2019). Multiple exposure to appearance-
focused real accounts on Instagram: Effects on body image among both genders. Current
Psychology, 40(6). https://doi.org/10.1007/s12144-019-00229-6

Caso, D. Fabbricatore, R., Federica Li Muti, & Starace, C. (2019). Sexualization and female
objectification in images posted on Instagram: The role of influencers. 3, 441-463.
https://doi.org/10.1482/94944

Chae, J. (2017). Virtual makeover: Selfie-taking and social media use increase selfie-editing frequency
through social comparison. Computers in Human Behavior, 66(66), 370-376.
https://doi.org/10.1016/j.chb.2016.10.007

Chang, L, Li, P, Loh, R. S. M,, & Chua, T. H. H., (2019). A study of Singapore adolescent girls’ selfie
practices, peer appearance comparisons, and body esteem on Instagram. Body Image, 29,
90-99. https://doi.org/10.1016/j.bodyim.2019.03.005

JMI 552


https://doi.org/10.3389/fpsyg.2020.00147
https://doi.org/10.1007/s11469-017-9844-x
https://doi.org/10.1016/j.bodyim.2016.08.007
https://doi.org/10.1007/s12144-019-00229-6
https://doi.org/10.1016/j.chb.2016.10.007

Journal of Management Info. Vol. 9 No. 4

Chua, T. H. H,, & Chang, L. (2016). Follow Me and like My Beautiful selfies: Singapore Teenage Girls’
Engagement in self-presentation and Peer Comparison on Social Media. Computers in
Human Behavior, 55(A), 190-197. https://doi.org/10.1016/j.chb.2015.09.011

Cohen, R, Newton-John, T, & Slater, A. (2017). The relationship between Facebook and Instagram
appearance-focused activities and body image concerns in young women. Body Image,
23(1), 183-187. https://doi.org/10.1016/j.bodyim.2017.10.002

De Vries, D. A, & Peter, J. (2013). Women on display: The effect of portraying the self online on women'’s
self-objectification. Computers in Human Behavior, 29 (4) (2013),1483-1489.
https://doi.org/10.1016/j.chb.2013.01.015

Deighton-Smith, N., & Bell, B. T. (2018). Objectifying fitness: A content and thematic analysis of
#fitspiration images on social media. Psychology of Popular Media Culture, 7(4), 467-483.
https://doi.org/10.1037/ppm0000143

Evans, C., & Dolan, B. (1993). Body shape questionnaire: Derivation of shortened “alternate forms.”
International Journal of Eating Disorders, 13(3), 315-321. https://doi.org/10.1002/1098-
108x%(199304)13:3%3C315::aid-eat2260130310%3E3.0.c0;2-3

Fardouly, J., Diedrichs, P. C,, Vartanian, L. R, & Halliwell, E. (2015). Social comparisons on social media:
The impact of Facebook on young women's body image concerns and mood. Body Image,
13, 38-45. https://doi.org/ 10.1016/j.bodyim.2014.12.002

Festinger, L. (1954) A Theory of Social Comparison Process. Human Relations, 7(2), M7-
140.https://doi.org/10.1177/0018726 75400700202

Fredrickson, B. L., & Roberts, T.A. (1997). Objectification Theory: Toward Understanding Women's Lived
Experiences and Mental Health Risks. Psychology of Women Quarterly, 21(2), 173-206.
https://doi.org/10.1111/j.1471-6 402.1997.tb00108.x

Fox, J., & Vendemia, M. A. (2016). Selective Self-Presentation and Social Comparison Through
Photographs on Social Networking Sites. Cyberpsychology, Behavior, and Social
Networking, 19(10), 593-600. https://doi.org/10.1089/cyber.2016.0248

Ghaznavi, J., & Taylor, L. D. (2015). Bones, body parts, and sex appeal: An analysis of #thinspiration
images on popular social media. Body Image, 14, 54-61.
https://doi.org/10.1016/j.bodyim.2015.03.006

Heider, N., Spruyt, A., & De Houwer, J. (2018). Body Dissatisfaction Revisited: On the Importance of
Implicit Beliefs about Actual and Ideal Body Image. Psychologica Belgica, 57(4), 158.
https://doi.org/10.5334/pb.362

Hogue, J. V., & Mills, 3. S. (2019). The effects of active social media engagement with peers on body
image in young women. Body Image, 28, 1-5. https://doi.org/10.1016/j.bodyim.2018.11.002

Holland, G., & Tiggemann, M. (2016). A systematic review of the impact of the use of social networking
sites on body image and disordered eating outcomes. Body Image, 17, 100-110.
https://doi.org/10.1016/j.bodyim.2016.02.008

Huang, Q. Peng, W., & Ahn, S. (2020). When media become the mirror: a meta-analysis on media and
body image. Media Psychology, 24(4), 1-53. https://doi.org/10.1080/15213269.2020.1737545

Jarman, H. K, McLean, S. A, Slater, A, Marques, M. D., & Paxton, S. J. (2021). Direct and indirect
relationships between social media use and body satisfaction: A prospective study among
adolescent boys and girls. New Media & Society, 0(0).
https://doi.org/10.1177/14614448211058468

Kim, M. (2020). Instagram selfie-posting and young women's body dissatisfaction: Investigating the
role of self esteem and need for popularity. Cyberpsychology. Journal of Psychosocial
Research on Cyberspace, 14(4). https://doi.org/10.5817/CP2020-4-4

JMI 553


https://doi.org/10.1016/j.chb.2015.09.011
https://doi.org/10.1016/j.bodyim.2017.10.002
https://doi.org/10.1016/j.chb.2013.01.015
https://doi.org/10.1037/ppm0000143
https://doi.org/10.1002/1098-108x(199304)13:3%3C315::aid-eat2260130310%3E3.0.co;2-3
https://doi.org/10.1002/1098-108x(199304)13:3%3C315::aid-eat2260130310%3E3.0.co;2-3
https://doi.org/10.1111/j.1471-6402.1997.tb00108.x
https://doi.org/10.1089/cyber.2016.0248
https://doi.org/10.1016/j.bodyim.2015.03.006
https://doi.org/10.5334/pb.362
https://doi.org/10.1016/j.bodyim.2016.02.008
https://doi.org/10.1080/15213269.2020.1737545
https://doi.org/10.1177/14614448211058468

Journal of Management Info. Vol. 9 No. 4

Kim, J. W., & Chock, T. M. (2017). Personality traits and psychological motivations predicting selfie
posting behaviors on social networking sites. Telematics and Informatics, 34(5), 560-571.
https://doi.org/10.1016/j.tele.2016.11.006

Karim, F., Oyewande, A, & Abdalla, L. (2020). Social Media Use and Its Connection to Mental Health: A
Systematic Review. Cureus, 12(6). DOI: 10.7759/cureus.8627

Manago, A. M., Ward, L. M,, Lemm, K. M,, Reed, L., & Seabrook, R. (2015). Facebook Involvement,
Objectified Body Consciousness, Body Shame, and Sexual Assertiveness in College Women
and Men. Sex Roles, 72(1-2), 1-14. https://doi.org/10.1007/s11199-014-0441-1

Marengo, D. Longobardi, C., Fabris, M., & Settanni, M. (2018). Highly-visual social media and
internalizing symptoms in adolescence: The mediating role of body image concerns.
Computers in Human Behavior, 82, 63-69. https://doi.org/10.1016/j.chb.2018.01.003

Markey, C. H., & Daniels, E. A. (2022). An examination of preadolescent girls’ social media use and body
image: Type of engagement may matter most. Body Image, 42, 145-149.
https://doi.org/10.1016/j.bodyim.2022.05.005

McKinley, N. M., & Hyde, J. S. (1996). The objectified body consciousness scale: Development and
validation. Psychology of Women Quarterly, 20(2), 181-215. https://doi.org/10.1111/j.1471-
6402.1996.tb00467.x

MclLean, S. A, Paxton, S. J., Wertheim, E. H., & Masters, J. (2015). Photoshopping the selfie: Self photo
editing and photo investment are associated with body dissatisfaction in adolescent girls.
International Journal of Eating Disorders, 48(8), 1132-1140. https://doi.org/10.1002/eat.22449

Meier, E. P., & Gray, J. (2014). Facebook Photo Activity Associated with Body Image Disturbance in
Adolescent Girls. Cyberpsychology, Behavior, and Social Networking, 17(4), 199-206.
https://doi.org/10.1089/cyber.2013.0305

Mills, 3., Musto, S., Williams, L., & Tiggemann, M. (2018). “Selfie” harm: Effects on mood and body image
in young women. Body Image, 27, 86-92. https://doi.org/10.1016/j.bodyim.2018.08.007

Mingoia, J., Hutchinson, A. D., Wilson, C., & Gleaves, D. H. (2017). The Relationship between Social
Networking Site Use and the Internalization of a Thin Ideal in Females: A Meta-Analytic
Review. Frontiers in Psychology, 8. https://doi.org/10.3389/fpsyg.2017.01351

Moradi, B., & Huang, Y.-P. (2008). Objectification Theory and Psychology of Women: A Decade of
Advances and Future Directions. Psychology of Women Quarterly, 32(4), 377-398.
https://doi.org/10.1111/j.1471-6 402.2008.00452.x

Paus, T. Keshavan, M., & Giedd, J. N. (2008). Why do many psychiatric disorders emerge during
adolescence? Nature Reviews Neuroscience, 9(12), 947-957. https://doi.org/10.1038/nrn2513

Pedalino, F., & Camerini, A.-L. (2022). Instagram Use and Body Dissatisfaction: The Mediating Role of
Upward Social Comparison with Peers and Influencers among Young Females.
International Journal of Environmental Research and Public Health, 19(3), 1543.
https://doi.org/10.3390/ijerph19031543

Prnjak, K., Hay, P., Mond, J., Bussey, K., Trompeter, N., Lonergan, A., & Mitchison, D. (2021). The distinct
role of body image aspects in predicting eating disorder onset in adolescents after one year.
Journal of abnormal psychology, 130(3), 236-247. https://doi.org/10.1037/abn0000537

Saiphoo, A. N., & Vahedi, Z. (2019). A meta-analytic Review of the Relationship between Social Media
Use and Body Image Disturbance. Computers in Human Behavior, 101(1), 259-275.
https://doi.org/10.1016/j.chb.2019.07.028

Social network users in selected countries in 2022 and 2027. (2023). Statista.
https://www.statista.com/statistics/278341/number-of-social-network-users-in-selected-
countries/

JVII 554


https://doi.org/10.1016/j.tele.2016.11.006
https://doi.org/10.1007/s11199-014-0441-1
https://doi.org/10.1016/j.bodyim.2022.05.005
https://doi.org/10.1111/j.1471-6402.1996.tb00467.x
https://doi.org/10.1111/j.1471-6402.1996.tb00467.x
https://doi.org/10.1002/eat.22449
https://doi.org/10.1089/cyber.2013.0305
https://doi.org/10.3389/fpsyg.2017.01351
https://doi.org/10.1111/j.1471-6402.2008.00452.x
https://doi.org/10.3390/ijerph19031543
https://doi.org/10.1016/j.chb.2019.07.028

Journal of Management Info. Vol. 9 No. 4

Talbot, C. V., Gavin, J,, van Steen, T., & Morey, Y. (2017). A content analysis of thinspiration, fitspiration,
and bonespiration imagery on social media. Journal of Eating Disorders, 5(1).
https://doi.org/10.1186/s40337-017-0170-2

Thompson, J. K., Heinberg, L. J., Altabe, M., & Tantleff-Dunn, S. (1999). Exacting beauty: Theory,
assessment, and treatment of body image disturbance. American Psychological
Association. https://doi.org/10.1037/10312-000

Tiggemann, M., & Slater, A. (2013). Net Girls: The Internet, Facebook, and body image concern in
adolescent girls. International Journal of Eating Disorders, 46(6), 630-633.
https://doi.org/10.1002/eat.22141

Tiggemann, M., & Slater, A. (2014). Net Tweens: The Internet and Body Image Concerns in Preteenager
Girls. The Journal of Early Adolescence, 34(5), 606-620.
https://doi.org/10.1177/0272431613501083

Tiggemann, M., & Zaccardo, M. (2018). “Strong is the new skinny”: A content analysis of #fitspiration
images on Instagram. Journal of Health  Psychology, 23(8), 1003-1011.
https://doi.org/10.1177/1359105316639436

Tiggemann, M., Hayden, S., Brown, Z., & Veldhuis, J. (2018). The effect of Instagram “likes” on women's
social comparison and body  dissatisfaction. Body Image, 26, 90-97.
https://doi.org/10.1016/j.bodyim.2018.07.002

Veldhuis, 3., Alleva, J. M., Bij de Vaate, A. J. D. (N.), Keijer, M., & Konijn, E. A. (2020). Me, my selfie, and I
The relations between selfie behaviors, body image, self-objectification, and self-esteem in
young women. Psychology of Popular Media Culture, o).
https://doi.org/10.1037/ppm0000206

Wang, Y., Fardouly, J., Vartanian, L. R,, & Lei, L. (2019). Selfie-viewing and facial dissatisfaction among
Chinese adolescents: A moderated mediation model of general attractiveness
internalization and body appreciation. Body Image, 30, 35-43.
https://doi.org/10.1016/j.bodyim.2019.05.001

Want,S.C.,& Saiphoo, A.(2017).Social comparisons with media images are cognitively inefficient even
for women who say they feel pressure from the media. Body Image, 20, 1-6,
https://doi.org/10.1016/j.bodyim.2016.10.009

Wick, M. R, & Harriger, J. A. (2018). A content analysis of thinspiration images and text posts on Tumblr.
Body Image, 24, 13-16. https://doi.org/10.1016/j.bodyim.2017.11.005

Wood, D, Crapnell, T, Lau, L, Bennett, A, Lotstein, D., Ferris, M., & Kuo, A. (2018). Emerging Adulthood
as a Critical Stage in the Life Course. In N. Halfon, C. Forrest, R. Lerner, & E. Faustman (Eds.),
Handbook of Life Course Health Development, 123-143. New York: Springer.
https://doi.org/10.1007/978-3-319-47143-3_7

Yang, J., Fardouly, 3., Wang, Y., & Shi, W. (2020). Selfie-viewing and facial dissatisfaction among
emerging adults: A moderated mediation model of appearance comparisons and self-
objectification. International Journal of Environmental Research and Public Health, 17(2),
Article 672, https://doi.org/10.3390/ijerph17020672

Zheng, D., Ni, X,, & Luo, Y. (2019). Selfie Posting on Social Networking Sites and Female Adolescents’
Self-Objectification: The Moderating Role of Imaginary Audience Ideation. Sex Roles, 80(5-
6), 325-331. https://doi.org/10.1007/s11199-018-0937-1

JMI 555


https://doi.org/10.1186/s40337-017-0170-2
https://doi.org/10.1037/10312-000
https://doi.org/10.1002/eat.22141
https://doi.org/10.1177/0272431613501083
https://doi.org/10.1177/1359105316639436
https://doi.org/10.1037/ppm0000206
https://doi.org/10.1016/j.bodyim.2016.10.009
https://doi.org/10.1016/j.bodyim.2017.11.005
https://doi.org/10.1007/978-3-319-47143-3_7
https://doi.org/10.1007/s11199-018-0937-1

