
	[image: Logo

Description automatically generated]
	Science Proceedings Series (SPS)
Journal Homepage: https://readersinsight.net/SPS 
	[image: Qr code

Description automatically generated]



[bookmark: _Hlk39295871][bookmark: _Hlk39295870]
[bookmark: _Hlk42794371]Science Proceedings Series (SPS). Vol. x No. x

Study on the Small-Sized Merchants Awareness and Perception on E-Wallets Adoption
Nor Asiah Yaakub1*
[bookmark: _Hlk200987997]Faculty of Economics & Muamalat
Universiti Sains Islam Malaysia, Nilai
Malaysia
[bookmark: _Hlk200988090]norasiah@usim.edu.my
Norailis Ab Wahab2
Faculty of Economics & Muamalat
Universiti Sains Islam Malaysia, Nilai
Malaysia
norailis@usim.edu.my

*Corresponding Author email: norasiah@usim.edu.my
ABSTRACT
The adoption of e-wallets among small-sized merchants is a crucial step toward achieving a cashless economy. Despite government efforts and financial incentives, many small business owners remain with cash-based transactions.  This study explores small-sized merchants awareness and perceptions, e-wallet adoption in Malaysia. Using a qualitative research approach, data was collected through interviews with merchants operating in traditional markets located in Kelantan and Terengganu. The findings reveal that  small-sized merchants in these premises were aware with e-wallet adoption, however factors such as trust, digital literacy, infrastucture, hidden fee and supplier preference were determined as key barriers hinder e-wallet adoption.  Interestingly, hidden fee and supplier preference factors were new emerging theme discovered.  This study contributes to the existing literature by highlighting the unique challenges faced by small-sized merchants and offering practical recommendations for government, financial institutions, and e-wallet providers. Future research should further explore merchants perspectives from other regions in Malaysia to assess how varying culture and geographic location influence e-wallet adoption trends.

[bookmark: _GoBack]Keywords: E-wallet; adoption, small-sized merchants; awareness; perception.
[bookmark: _Hlk177040959][bookmark: _Hlk177040958]
	[image: 88x31]
	© 2024 The Authors. Published by Readers Insight Publisher. This is an open access article under the CC BY license (http://creativecommons.org/licenses/by/4.0/)



9th ASIA INTERNATIONAL MULTIDISCIPLINARY CONFERENCE (Songklah, Thailand)

	[image: A close up of a logo

Description automatically generated]
	2



image1.png
AN




image2.png




image3.png
»

N

E

c e
[ | .

PROCEEDINGS

SE

R

E




image4.png





Science

Proceedings

Series

(SPS)

Journal

Homepage:

https://readersinsight.net/SPS

©

2024

The

Authors.

Published

by

Readers

Insight

Publisher.

This

is

an

open

access

article

under

the

CC

BY

license

(

http://creativecommons.org/licenses/by/4.0/

)

S

TUDY

ON

THE

S

MALL

-S

IZED

M

ERCHANTS

A

WARENESS

AND

P

ERCEPTION

ON

E-W

ALLETS

A

DOPTION

Nor

Asiah

Yaakub

1

*

Faculty

of

Economics

&

Muamalat

Universiti

Sains

Islam

Malaysia

,

Nilai

Malaysia

norasiah@usim.edu.my

Norailis

Ab

Wahab

2

Faculty

of

Economics

&

Muamalat

Universiti

Sains

Islam

Malaysia

,

Nilai

Malaysia

norailis@usim.edu.my

*Corresponding

Author

email:

norasiah@usim.edu.my

ABSTRACT

The

adoption

of

e-wallets

among

small-sized

merchants

is

a

crucial

step

toward

achieving

a

cashless

economy.

Despite

government

efforts

and

financial

incentives,

many

small

business

owners

remain

with

cash-based

transactions.

This

study

explores

small-sized

merchants

awareness

and

perceptions,

e-wallet

adoption

in

Malaysia.

Using

a

qualitative

research

approach,

data

was

collected

through

interviews

with

merchants

operating

in

traditional

markets

located

in

Kelantan

and

Terengganu.

The

findings

reveal

that

small-sized

merchants

in

these

premises

were

aware

with

e-wallet

adoption,

however

factors

such

as

trust,

digital

literacy,

infrastucture,

hidden

fee

and

supplier

preference

were

determined

as

key

barriers

hinder

e-wallet

adoption.

Interestingly,

hidden

fee

and

supplier

preference

factors

were

new

emerging

theme

discovered.

This

study

contributes

to

the

existing

literature

by

highlighting

the

unique

challenges

faced

by

small-sized

merchants

and

offering

practical

recommendations

for

government,

financial

institutions,

and

e-wallet

providers.

Future

research

should

further

explore

merchants

perspectives

from

other

regions

in

Malaysia

to

assess

how

varying

culture

and

geographic

location

influence

e-wallet

adoption

trends.
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